Demographic and Marketing Research 

This exercise will show you how to gather marketing information for your business.  (It should only take you about 10 minutes and will be very beneficial.)   Follow the instructions and answer the questions.   Keep note of any demographic information you need for your business as you complete this exercise.

1. You are opening an upscale brewpub in Multnomah County and you need focused age and income brackets to characterize your target market. Use the Readership Demographics from the Beer West magazine’s Media Kit, below, to add quantitative evidence to your business plan.

· Browse the Beer West Media Kit: 
http://beerwestmag.com/wp-content/uploads/files/mediakit.pdf
·  View the Readership demographics on page 5.

Question:

1. What age and income brackets do the editors single out as the target market for their publication?

2. You would like to start an independent interior design firm in Multnomah County, but you want to be sure the local market will sustain it long-term.

· Go to this website:  http://www.olmis.org/olmisj/OIC
· Use the occupation title “Interior Designer.”

· Choose Multnomah County and generate a Full Report.

Questions:

1. What is the average annual salary for this occupation in Multnomah County?

2. How many people were employed in this field in 2010?

3. Is this market growing – what is the projected growth percentage for this occupation?

3. You’re starting a virtual marketing firm for small businesses and entrepreneurs. You like the way that Vista Print targets this market, and you want to learn more about your potential customers. You decide to use Vista Print’s Annual Report for investors.

· Go to Vista Print’s Investor Relations website: http://ir.vistaprint.com/phoenix.zhtml?c=188894&p=irol-reportsannual
· Open the report titled: Annual Report on Form 10-K for fiscal year 2012
Questions:

1. What is the average booking per customer? (page 2 of the PDF document)

2. Go to Part I, Item 1: Business (page 7 of the PDF document; marked as page 3 of the 10-K Form). How do they define micro businesses?

3. Based on their "Market and Industry Background" summary, identify two reasons micro businesses are Vista Print's target market.
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